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06:45 - Alarm …snooze till 06:55

07:30 - Calendar reminder re meeting at 09:30hrs

07:55 - SMS alert from TfL re Northern line delays!!!

08:15 - Plug in headphones, catch up with news on radio 4

08:45 - Check Facebook , update mood if train’s running well!

09:30 - Video conference call with client 

11:40 - Meeting in Piccadilly, check location on the run with11:40 - Meeting in Piccadilly, check location on the run with
Google map application

11:55 - Text ahead to say I’m running late

13:05 - Call to my wife for catch up on evening plans

13:30 - Surf the web , looking for restaurant for tomorrow 

15:15 - Emails and check content on Fox Kalomaski’s new mobi site

16:00 - Enter competition at www.umbro.com through QR code

16:05 - Receive mobi voucher for discount on Umbro sports goods

18:45 - General news update at wap.O2.co.uk

21:30 - Game of Scrabulous on Facebook
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M-commerce Argos text and take home service, 
Big Brother, Congestion Charge

Mobile entertainment Games, ringtones, logos, chat, 
news alerts, photos

Communication Peer to peer, c2b, b2c, instant 
messenger, bluejack

Lifestyle management Address book, calendar, reminders, 
alarm clock

Mobile internet Train times, BBC sport, Facebook, 
downloading content

And mobile media Messaging Content: music, video, 
pictures applications: Nokia sports 
tracker, Google maps
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� Direct relationship/ communication (2-way street)

� Direct response

� Engagement � Engagement 

� Sponsored content

� Advertising
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Mobile Media 
opportunity -
Sponsorship, 

CRM, up-selling
and cross selling

Data collection
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opportunity -
Sponsorship, 
advertising

and cross selling
Data collection
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� Mobile magazine

� Promoting Sony Ericsson Walkman phone (W810i)

� Range of music related content for ‘snacking’
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� Auto-update daily

� Fast user experience

� Java based technology 

� Interactive capability
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Keyword + shortcode
= response mechanism across all media

� Text to screen

� Text to email� Text to email

� Text to post

� Text to wap

� Text to mobile content



� Direct response campaign

� Press advertising for a personal health insurance p rovider

� Customers were asked to respond to the advertisemen t either by
freephone (0800 number) or via text message
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freephone (0800 number) or via text message

� All texts routed direct to call centre to manage ou tbound calls

� 50% of all the replies came via text message
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� Simply take a photo of the shot or QR 
code from your mobile phone

� Direct from page, screen, poster or even a 
t-shirtt-shirt

� Link is sent to your phone, click on link 
to take you to wapsite or content

� Epos compatible

� Allows ‘red button mobile’



Tokyo tourist board magazine
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Kerrang – download content 
from your favourite band

Umbro promote the new England 
football shirt. Wed 6 th February 2008
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� More phones with cameras than digital cameras in th e world

� Social networking is important

� Rise of flickr, moblog.co.uk, Text America, MySpace , Bebo, 

� Facebook, Faceparty, WeHangHere…

� Shozu application

Examples:
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� Computer game launch – all 
formats

� B.K.M Challenge – voice & SMS
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� Launched from press ads 
� Users experience the game via their

phone
� Keywords used to track responses
� Try it for yourself:

Call 08708 303 483 
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� Mobile marketing pioneer 

which put the consumer in control

� Sent promotional text messages 

to customers while they were out
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to customers while they were out

shopping in $������� and 
,
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� Ran over 1500 wireless campaigns 
for clients including Esprit, Nike, 
THQ and the Arcadia Group
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Host banner ads

You get paid for each time that ad is clicked

Admob is the largest mobile website advertising net work 

Admob averages 300m monthly page views and rising
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Admob averages 300m monthly page views and rising

Great for advertiser ROI – can target by

� Country (global reach)

� Type of wapsite
� Network operator

Advertisers set their budget and maximum bid per cl ick
Ads only get served 3 times to the same person
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Target Tree technology 

Device personalisation
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� Objective to drive traffic and generate download re quests
� Relatively small budget
� Accurate targeting meant little wastage
� Tried a variety of offers to test 

� Free ringtone� Free ringtone
� Free wallpaper
� Free application

� Short, punchy copy is crucial
� Adapt landing pages
� India and South Africa are mad for wap!
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Fantastic Four
Movie promo pic

MTV 
animations

The Perfect Catch?The Perfect Catch?
Movie promo pic

Bewitched
Movie promo pic

League of 
Gentleman

Movie promo pic

Madagascar
Movie 

animation
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Mobile Marketing has entered the mainstream

Mobile is hugely applicable for calls-to-action and entertainment

Mobile is highly measurableMobile is highly measurable

Mobile promotions can achieve extremely high ROI

Mobile can provide added value and relevance
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